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	Job Title:  Communications & Network Engagement Specialist/Partner

	Current Job Holder(s):  N/A

	Department: Direct Sales

	Date Created/Amended By: Feb26/AH



	DEPARTMENT DESCRIPTION

The Direct Sales department is responsible for developing, motivating, training and supporting the UK/ROI network of direct sales agents and global Distributor network to support the delivery of sales and profit targets and overall business plan objectives.




	JOB PURPOSE

To act as a dedicated communications and engagement partner to our network of Direct Sales Agents, responsible for designing and delivering structured communications that drive clarity, adoption and performance across the UK&ROI and global Distributor network.

The role ensures that commercial priorities, operational initiatives and network standards are translated into clear, practical and motivating messaging that supports direct sales agent success and business performance.

Working closely with Sales leadership, Marketing and Operations, the role will shape communication strategy, improve network performance and embed high standards through structured communication and engagement approaches.




	RESOURCES MANAGEMENT

Management responsibility for: N/A

Reports to:  Senior Manager Sales Operations and Field Transformation 

Budgetary/financial framework: N/A




	KEY RESPONSIBILITIES

Field Network Communications (Sales-Led)
· Lead the development and delivery of a structured field network and Distributor communications plan aligned to commercial priorities, performance initiatives and operational change.
· Design and implement a clear communication framework and channel strategy that improves clarity, consistency and message cut-through across the network.
· Act as a communications business partner to the Sales Leadership Team, contributing at the planning stage of initiatives to ensure effective adoption and behavioural impact.
· Develop clear, engaging and commercially focused communications that translate complex operational or policy information into practical, actionable messaging.
· Own and manage content within key field network communication platforms, ensuring information is accurate, up to date and easy to access.
· Lead communications for Sales-led projects impacting direct sales agents, ensuring experience, clarity and performance implications are fully considered.
· Provide communications support during direct sales agenct-facing issues or incidents, ensuring timely, measured and consistent messaging.
· Develop and maintain measurement frameworks to evaluate engagement, understanding and behavioural impact of network communications.
· Support field network event messaging from a Sales performance and standards perspective.

Network Standards and Performance Alignment
· Support the embedding of field network policies, standards and operating procedures through clear and structured communication.
· Partner with Sales leadership to ensure standards are consistently understood and applied across the network.
· Monitor themes, feedback and trends relating to field network communications and standards, identifying opportunities to improve clarity or reduce risk.
· Contribute to the continuous improvement of network governance documentation, ensuring updates are clearly communicated and practically interpreted.
· Provide structured communications support in relation to network complaints, investigations or standards-related matters where required.
· Work collaboratively with Training to ensure standards and expectations are reinforced through aligned messaging and learning interventions.

Data Protection & GDPR
· Support the communication and practical understanding of data protection principles within the direct sales agent network in line with the General Data Protection Regulation and Data Protection Act 2018.
· Ensure direct sales agent-facing communications relating to customer data handling are clear, accurate and aligned with company policies and best practice.
· Work in partnership with the relevant internal teams to ensure data protection requirements are effectively communicated and understood within the Sales environment.

Partnership & Continuous Improvement
· Partner with Marketing to ensure messaging aligns to brand standards, tone and wider campaigns, while reflecting Sales priorities.
· Champion continuous improvement in communication effectiveness, channel use and message clarity.
· Influence stakeholders across Sales and support functions to embed best practice and improve network engagement and performance.
· Balance commercial priorities with ethical, regulatory and brand considerations.
· Support wider Sales Operations and Field Transformation initiatives as required.

Other
· Undertake other duties and tasks that from time to time may be allocated to the jobholder that are appropriate to the grade of the job
· Comply with all relevant internal rules, policy and procedures, including those relating to Health and Safety, Data Protection etc, and all those contained within the issued Employee Stakeholder Handbook
· You are responsible for effectively implementing communicating and maintaining a food safety culture that supports the realisation of safe product as outlined within the FSSC22000/BRCG
· You must ensure all activities relating to food safety management system are adequately resourced and that all personnel carrying out activities that have an impact on food safety are adequately trained and competent
· You must also always ensure conformance to the company’s food safety policy champion good manufacturing practices and behaviour’s and ensure all designated food safety objectives are realised
· Promote and demonstrate the company’s core values and behaviours




	MAIN JOB REQUIREMENTS 

Education/Qualifications/Training:

· Educated to degree level or equivalent sector experience

Specific Experience:

Essential
· Significant experience in communications, sales enablement or network engagement environment.
· Experience working closely with field-based, multi-site or self-employed sales networks.
· Proven experience developing structured communications that drive understanding, engagement and behavioural change.
· Experience translating operational, policy or regulatory information into clear, practical messaging.
· Experience influencing stakeholders within a matrix environment.
· Strong understanding of data protection principles and responsible data practices in a commercial setting.

Desirable
· Experience within a Direct Sales, franchise or field network-led model.
· Experience supporting business change and transformation initiatives.

Abilities/Skills/Knowledge:
· Excellent written and verbal communication skills with the ability to influence behaviour and drive engagement.
· Strong commercial awareness and understanding of sales performance dynamics.
· Ability to balance clarity, motivation and governance within communications.
· High attention to detail with strong focus on accuracy and consistency.
· Confident providing advice, challenge and guidance to stakeholders.
· Strong organisational and project management skills, able to manage multiple priorities independently.
· Calm and resilient under pressure, particularly during incidents or network-wide change.
· Proactive, solutions-focused and comfortable working in ambiguity.
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